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PROJECT BACKGROUND

Starting in the fall of 2023, a group of librarians began collaborating with an assistant professor in the 
Department of Writing, Rhetoric, and Digital Studies to create student-developed social media content on topics 
relating to digital media literacy. The librarians and WRDS professor were members of the Critical Media Literacy 
Collaborative, a campus group that promotes media literacy among UNC Charlotte students, staff, and faculty 
and encourages them to be informed and knowledgeable users and creators of digital information.

Students were tasked with developing social media campaigns on a range of topics including conspiracy 
theories, media manipulators, political misinformation, and privacy. 

We had three goals in placing the content generation in the students’ hands:

Student-crafted content would both perform and resonate better with other students

Students would explore major issues surrounding online media production

Campus awareness on media literacy would increase 

Ultimately, students were provided an outlet to share their work with a larger audience, and the content they 
created was featured in a 13-week campaign on the library’s social media accounts over the Spring 2024 
semester.

COURSE LEARNING OBJECTIVES
Discuss ethical implications of the ways information 
spread amongst varying digital cultures across 
different platforms

Determine how mis/ disinformation spread and 
circulate via different platforms and how to spot them 
as they appear in such contexts

Trace digital artifacts to their original source and the 
choices that went into them via the use of rhetorical 
analysis

Explain the algorithmic sorting process for digital 
outputs and how platforms inform these processes 
while learning how to use these methods to reach a 
public audience

Showcase and use digital production methods for 
educating multiple communities

WHAT’S NEXT?

Based on the success of the first student-driven 
social media campaigns,the CMLC and professor 
will organize a spring 2026 campaign featuring 
student content created during the fall 2025 
semester. 

Lessons learned include:

Ensure that students are acknowledged 
throughout campaign

Strive for continuity in stories, posts, and 
overall campaign

Edit content closely

Use university branding (colors, fonts, etc.)
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The number of times your
content was displayed to 
users.
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users who were shown 
your content.


